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saving our planet
IS a
communications
challenge. we
know what to do,

we just need the
will




-

it's messy R it’s massive




People are confused about Climate Change. It's perceived as too abstract, too technical
too scary or too big for one person to make a difference.
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About 875,000,000 results (0.54 seconds)









Co-creation









1.Bring people together

2.Find common ground Co-created
3.Meet people where they are principles

4.Lead with love
5.Make it real
6.Do it big and fast



confusion confidence
apathy action
fear »  hope
division unity



Citizens

Companies




Risk
mitigation

o Microsoft

4 — Growth mindset

3 — Front-of-house

INUPA

2 — Back-of-house

1 — Risk mindset
! Demand

creation



Interbrand

NATIONAL ACADEMY
OF SCIENCES
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it better
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