
W R I T I N G  A  W H I T E  PA P E R :   
 W H AT  W O R K E D  F O R  M E

R AV I  K O P PA R A P U  ( N A S A  G O D D A R D )





L E A D  A U T H O R  S T R AT E G Y  ( F O R  M E )

• Make a google doc of the white paper 

• Send a link to various community email lists, soliciting for co-authors (who 
contribute to the text), endorsers (who agree and are willing to put their 
name, but do not contribute to the text) 

• Give a deadline to respond (*), and send reminder emails as the deadline 
approaches 

• Implement suggestions before the deadline.

* “deadline”



C O - A U T H O R  S T R AT E G Y  ( F O R  M E )

• Stick to the deadlines of the lead author. Respect their time. No worries if 
you are overwhelmed. Totally understandable. We are humans.  

• If you cannot contribute further, let the lead-author know. 

• Generally, the lead author decides where to put your name in the author 
list. However, some may just leave it to the co-authors to add their name.  

• (I generally cared less even when I was an early career. Several reasons.)



“ FA C I L I TAT O R ”  S T R AT E G Y

• You have an idea for a white paper in mind that you think is really important for the 
community to know. You are not the expert or you do not want to/can’t lead it for 
whatever reason.  

• Even if you can/want to, there may be good reasons if someone else leads it. 

• You ask a colleague/expert to lead the topic and help them navigate.  

• The goal here is to identify what would be important for the community. 

• (Bonus: This strategy may highlight your skills as a broader thinker, builds network, and 
someone who can think beyond their own research topic that benefits the community. )


