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TECHNIQUES FOR ENGAGING THE BUSY PROFESSIONAL 

 Hands On Simulation with Hololens 
 Interactive Video 



AUGMENTED REALITY  
  

 Simulation of a Micra (Leadless) Pacemaker Implant  
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DEFINITIONS 
AR – VR – MR  

 Augmented Reality: a digital layer is added to the existing, real world 
 Virtual Reality: a digital representation of an object, the environment or world 
 Mixed Reality: a combination of real-world, augmented and virtual objects 
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Barsom, E., Graafland, M., & Schijven, M. (2016). Surgical Endoscopy, 30(10), 4174-4183. 
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SIMULATION POSSIBILITIES  
HOLOLENS 



AUGMENTED REALITY  
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AR: TODAY! 
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Simulation-based training for HCP 
• Micra leadless pacemaker 
• Implant simulator 
• Microsoft Hololens 

 
Marketing/Awareness Campaigns 
• Medical congresses 
• Demonstrations 

 



PROCEDURE TRAINING 



INTERACTIVITY 
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ENGAGEMENT 

#AdvMfgExpo 
12 Hololens units viewing the same hologram 



INTERACTIVE VIDEO 

Transforming a Passive Experience into an Active Learning Experience 







HOW MUCH DO PEOPLE LIKE VIDEO? 

 In an average month, 80% of 18-49 year-olds watch YouTube. 
 YouTube is the world’s second largest search engine and third most visited site after Google and 

Facebook 
 The total number of people who use YouTube – 1.3 Billion 
 Almost 5 billion videos are watched on YouTube every single day. 
 There are 3.25 billion hours of video watched each month 
 80% of YouTube’s views are from outside of the U.S. 
 Approximately 20% of the people who start your video will leave after the first 10 seconds. 
 

http://www.pulsemarketing.net/video-marketing/major-announcement-from-the-worlds-second-largest-search-engine-youtube/
http://www.statisticbrain.com/youtube-statistics/




OFFER CHOICES TO GIVE THEM WHAT THEY WANT 



LET THEM EXPLORE THEIR OWN STORY TO DRIVE 
ENGAGEMENT 



PROVIDE INSTANT DOWNLOADS 



OFFER CHAPTER MENUS TO QUICKLY FIND CONTENT… 



CHOOSE YOUR TOPIC 



OFFER CLICKABLE INFORMATION & ANNOTATIONS 



PROVIDE QUIZZES TO CHECK KNOWLEDGE 



WHY INTERACTIVE VIDEO? 



INTERACTIVE VIDEO 



ANY QUESTIONS? 
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