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• Premium cigars means cigars which are made 
entirely by hand of all-natural tobacco leaf, 
hand-constructed and hand wrapped, 
wholesaling for $2 or more, and weighing more 
than 3 pounds per 1000 cigars. 

https://www.lawinsider.com/dictionary/premium-cigars










Cigar definition, 
manufacture, chemistry















Cigar prevalence and 
patterns of use









Cigar smoking 
patterns varied 
by cigar type















Cigar health effects









Cigars carry the same 
risk as cigarettes 



Regulation of Cigars
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Cigar marketers 
in the US

Lots of action in 
the non-premium 

cigar sector



Mergers and 
acquisitions

• John Middleton Cigars purchased by Altria in 
2007

• Altadis USA purchased Consolidated Cigars in 
2000 and Havatampa

• Altadis USA purchased a 50% share of Habanos
SA, a Cuban state cigar company

• Altadis purchased JR Cigars Inc, one of the 
largest cigar retailers in the US in2003

• In 2008 Altadis purchased Imperial Tobacco 
Group (ITG)

• In 2019 ITG announced it was selling of its $2.6 
billion interest in premium cigars 
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