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Moving Beyond Spatial Access

• Hunger, food insecurity, malnourishment have been conflated with 
low food access, defined as limited spatial access to grocers

• Mapping software helped visualize food deserts/swamps
• Neoliberal policies framed diet-related health disparities as market failures
• Federal recovery dollars were allocated to supermarket development
• Under-theorized research attempted to correlate supermarkets (proxies for 

healthy food) and reductions in BMI (proxies for lower cardiovascular disease 
risk)

• Alternative food access strategies would address
• Multidimensional needs of low-income communities
• Digital technology and innovative distribution methods
• Time scarcity and deskilling in our economy



Social Supermarkets
Addressing multidimensional needs of low-income communities through non-profit 
business models and complementary community services



DMG Foods, Baltimore MD: in-kind donations







Daily Table, Dorchester MA: discounted 
surplus foods



Jubilee Food Market, Waco Texas: 
membership subscription



Rolling Grocer 19, Hudson NY: income-based 
pricing





Good Food Markets, Washington DC: small 
footprint, discounts, community services



Online Grocers
Organizing community members to harness e-commerce to lower costs and 
increase convenience



Farragut Food Club: public housing residents 
co-designing last-mile food delivery





Meal Kits
Enabling easy, affordable, home food preparation for busy low-income parents



Lemontree, LLC

• Families order meals by text or 
online

• Volunteers prepare and pack 
meal kits

• Kits delivered to distribution 
sites just-in-time

• Customers take home and 
prepare using Lemontree recipes

• Meals delivered have doubled 
from 3,500 to 7,000 2018-2019



nevin.cohen@sph.cuny.edu
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