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Introduction

e Communications is
integral to science

* However, many
challenges exist in
communicating
nutrition information

e Effective communication
requires key strategies
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Challenge 1: Firehose Of Information
Everywhere

M WomensHealth
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Challenge 2: Lots Of Misinformation
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Challenge 3: Many Agendas Behind Misinformation &
Disinformation
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Challenge 4: Agendas Can Be Hidden
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Challenge 5: New & Varied Platforms Continue
To Arise
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Challenge 6: Short Attention Spans Have
Led To A Culture Of "Sound Bites"
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Challenge 7: Nutrition & Diet Are Big
Business
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Challenge 8: Simple Messages Can Go
Further
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Challenge 9: Misinformation &
Disinformation Can Use Simple Messages
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Challenge 10: There Are Camps Out There
Ready To React
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Challenge 11: Jumping On Associations

Twitter: @PHICORteam | @bruce_y lee



Challenge 12: And There’s The Rat Problem
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So How Do You Communicate Nutrition Information
When Science Is Actually Complex?

TIME
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Strategy 1: Keeping In Mind The Long
Game As Well As The Short Game
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Strategy 2: Proactivity & Consistency

STAT
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Strategy 3: Gear Communications Towards
General Public
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Strategy 4: Use Multiple Channels &
Platforms
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Strategy 5: Understand The Strengths &
Weaknesses of Each Social Media Platform
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Strategy 6: Emotion In Motion
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Strategy 7: Pictures Tell A Thousand Words

€he New ork Times €he New Pork Eimes
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Strategy 8: Understand The Impact Of
Personality
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Strategy 9: Get To The Point Early
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Strategy 10: Know How To Deal With Trolls
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Strategy 11: Know How To Mix
Entertainment With Information
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Strategy 12: Know How To Work In Sound
Bites
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Conclusion

Communicating nutrition information requires:

P w N e

10.
11.
12.

Long game as well as short game
Proactivity and consistency
Tailored writing to the general public

An understanding that there are multiple ways to communicate across
multiple platforms

An understanding of the strengths and weaknesses of each social media
platform

An understanding that emotions play a role in communicating nutrition and
science

Visualizations

An understanding of the impact of personality
Making sure you get to your point early

Knowing how to deal with trolls

Knowing how to mix entertainment with information
Knowing how to work in sound bites
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Questions and Discussion

Thank you!
@PHICORteam
@bruce vy lee
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