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Introduction

• Communications has an 
impact on behavior change 
and health outcomes

• Many challenges exist in 
communicating health and 
nutrition information

• Effective communication 
requires key strategies 
regarding:
• Message and messenger
• Mode and audience 
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Challenge 1: Firehose Of Information 
Everywhere
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Challenge 2: Lots Of Misinformation
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Challenge 3: Many Agendas Behind Misinformation & 
Disinformation
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Challenge 4: Agendas Can Be Hidden
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Challenge 5: New & Varied Platforms Continue 
To Arise
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21% 
Only Go 
In-Depth On 
News 
Generally

30% 
Don’t Go 
In-Depth 
On News

25% 
Go In-Depth 
On All News

24% 
Only Go 
In-Depth 
on Breaking 
News

Source: American Press Institute

% of Headline Glazers vs In-Depth Readers

Challenge 6: Short Attention Spans Have 
Led To A Culture Of ”Sound Bites" 
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Challenge 7: Nutrition & Diet Are Big 
Business
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Challenge 8: Simple Messages Can Go 
Further
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Challenge 9: Misinformation & 
Disinformation Can Use Simple Messages



Twitter: @PHICORteam | @bruce_y_lee
Websites: PHICOR.org | bruceylee.com

Challenge 10: There Are Camps Out There 
Ready To React
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Challenge 11: Jumping On Associations
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Challenge 12: And There’s The Rat Problem
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So How Do You Communicate Nutrition Information 
When Science Is Actually Complex?
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Strategy 1: Keeping In Mind The Long 
Game As Well As The Short Game
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Strategy 2: Proactivity & Consistency
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Strategy 3: Gear Communications Towards 
General Public
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Strategy 4: Use Multiple Channels & 
Platforms



TARGET 
DEMOGRAPHIC

PLATFORM TYPE OF CONTENT STRENGTHS

Mixed Brief Statements Quick News Mixed Amount of 
Loyal Users

Older Personal Stories Oldest Platform Love or Hate, No In 
Between

Young Images & Videos Experience/ 
Entertainment Diversity

Young Videos Experience/ 
Entertainment Diversity

Invite-Only Live Audio Easy to Say What 
You Want Trustworthiness

Professionals Professional 
Updates Networking Diversity

WEAKNESSES

Strategy 5: Understand The Strengths & 
Weaknesses of Each Social Media Platform
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Strategy 6: Emotion In Motion
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Strategy 7: Pictures Tell A Thousand Words
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Strategy 8: Understand The Impact Of 
Personality
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Strategy 9: Get To The Point Early



Twitter: @PHICORteam | @bruce_y_lee
Websites: PHICOR.org | bruceylee.com

Strategy 10: Know How To Deal With Trolls
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Strategy 11: Know How To Mix 
Entertainment With Information 
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Strategy 12: Know How To Work In Sound 
Bites 
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First Panel: Scientific Journal Platforms at 
9:20 AM ET
Moderator: Rodolphe Barrangou, 
North Carolina State University

Panelists:
• Alfredo Morabia, American 

Journal of Public Health
• Christopher Duggan, The 

American Journal of Clinical 
Nutrition

• Joseph Alpert, The American 
Journal of Medicine

• John Pham, Cell
• Anne Mullen, Nature Food
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Second Panel: General Print Media at 
10:30 AM ET
Moderator: Alice Lichtenstein, 
Tufts University

Panelists:
• James Hamblin, Yale University
• Tara Parker-Pope, The 

Washington Post
• Gina Kolata, The New York 

Times
• Dhruv Khullar, The New Yorker
• Jared Hopkins, The Wall Street 

Journal
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Third Panel: TV/Radio at 12:00 PM ET

Moderator: Ronald Kleinman, 
Massachusetts General Hospital 
for Children

Panelists:
• Jeanette Betancourt, Sesame 

Workshop
• Renny Lewis, NBC News
• Maria Godoy, NPR
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Fourth Panel: Social Media at 1:00 PM ET

Moderator: Bruce Y. Lee, City 
University of New York (CUNY) 
Graduate School of Public Health

• Panelists:
• Echo Warner, University of Utah
• Timothy Caulfield, University of 

Alberta
• Eric Topol, Scripps Research
• Tamar Haspel, Author
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Fifth Panel: Other/ Alternative Media at 
2:30 PM ET
Moderator: Chirag Patel, 
Harvard Medical School

Panelists:
• Latif Nasser, Netflix 

(Connected)
• Susanna Pollack, Games for 

Change
• Samantha Jones, Tiny Matters 

(Science Podcast)
• Jay Winsten, Harvard T.H. 

Chan School of Public Health
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Final panel: The impact of communications on 
behavior change and health outcomes at 3:30 PM ET
Moderator: Susan Scrimshaw, 
former President, Russell Sage 
College, former Dean, UIC School 
of Public Health

Panelists:
• Marie Bragg, New York 

University
• Debra Eschmeyer, Original 

Strategies
• Erica Rosenthal, University of 

Southern California Norman 
Lear Center

• Cinnamon Bloss, University of 
California, San Diego
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Conclusion 
Communicating nutrition information requires:

1. Long game as well as short game 
2. Proactivity and consistency
3. Tailored writing to the general public
4. An understanding that there are multiple ways to communicate across 

multiple platforms
5. An understanding of the strengths and weaknesses of each social media 

platform
6. An understanding that emotions play a role in communicating nutrition and 

science
7. Visualizations
8. An understanding of the impact of personality
9. Making sure you get to your point early
10. Knowing how to deal with trolls
11. Knowing how to mix entertainment with information
12. Knowing how to work in sound bites
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Thank you! 

@PHICORteam
@bruce_y_lee


