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WEIGHT ATTITUDES TODAY

¡ Obesity is blamed on individuals
¡ Belief that obesity is simply caused by poor diet and no exercise
¡ Attributed to a failure of self-control, laziness

¡ Thinness is valued

¡ “Diet culture" persists



IMPLICIT WEIGHT BIAS HAS INCREASED



BODY IMAGE, STIGMA, AND HEALTH

¡ Negative body image is a risk factor for unhealthy weight control practices 
and eating disorders

¡ Weight stigma undermines mental and physical health
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OBESITY AND BODY IMAGE IN MEDIA

¡ News
¡ Popular media
¡ Movies
¡ TV
¡ Cartoons

¡ Social media
¡ Public health 

campaigns
¡ Fashion
¡ Advertising



Pearl, Puhl, & Brownell, 2012, Health Psychology
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MEDIA AND MEDICAL POLICY

Brochu, Pearl, Puhl, & Brownell, 2014, Health Psychology



https://www.obesityaction.org/education-
support/resources/oac-image-gallery/ https://uconnruddcenter.org/media-gallery/#



AD CAMPAIGNS

Convertino et al., 2019, Body Image; Rodgers et al., 2019, Body Image; Selensky & Carels, 2021, Body Image



AD CAMPAIGNS

ADIDAS
“Watch us Move”

“I’M POSSIBLE”
“Who’s going to tell me I’m 

not an athlete?”



SOCIAL MEDIA

¡ Positive body image content

¡ #BoPo, #Curvy, body acceptance messages

¡ Positive short-term effects on mood, body image

¡ Use social media to elevate activism and correct misinformation

Cha et al., 2022, Stigma Health; Webb et al., 2019, Fat Studies; Fioravanti et al., 2021, New Media Society; 
Cohen et al., 2019, New Media Society; Pearl, 2020, Obesity; Zavattaro, 2021, Pub Integrity; Puhl, 2022, Body Image



CHALLENGES AND OPPORTUNITIES

¡ Considerations:

¡ Increasing diversity does not = representativeness

¡ Inadvertent harms of BoPo

¡ Crucial to include people with lived experience

¡ Appreciate intersections of weight with gender, race, other identities

Potential to harness media’s power to shape social norms for 
positive change


