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Anticipation and
Food Addiction

Alonso-Alonso et al., 2015; de Macedo et al., 2016;
Segovia, Palma, Nayga 2019; Miljkovic, 2020




One unified Selt-Control Theory
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Palma, Segovia, Kassas, Ribera and Hall. 2018. “Self-control: Knowledge or perishable resource?”
Journal of Economic Behavior and Organization. Vol. 145:80-94.



Crossing the Perception-Reality Line
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