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Overview
• Health literacy and Dr. Lisa

• Dr. Lisa on the Street

• Grapevine Health

• Suggestions from the field

• So what now? Calls to action



When health communication goes 
wrong

How does someone 
like me access 
someone like you on a 
regular basis?





Digital health research study+

• Medicaid patients in Washington, DC
• Ward 8

• Objectives
• Assess:

• Mobile phone ownership
• Interest in digital health engagement
• Trusted sources of health information

• Findings
• Mobile phone ownership nearly ubiquitous
• Engagement with digital health tools low but interest 

high
• People trust health information from friends and family 

more than doctors

+ https://www.commonwealthfund.org/blog/2018/time-now-case-digital-health-innovation-poor-and-underserved

https://www.commonwealthfund.org/blog/2018/time-now-case-digital-health-innovation-poor-and-underserved


Grapevine Health

• Patient 
Engagement

• Health Literacy

• Community 
Outreach



Suggestions from 
the field



Speak so you can be heard



Health communication feedback
• “If I can’t understand you I don’t 

trust you.”

• “My doctor has an accent. I 
have an accent so it’s like I have 
to translate twice. I can get 
about 50% of it.”

• “[The doctor] didn’t explain it 
but he wrote gastroparesis on 
my paper. I didn’t know that 
word but I know paresis means 
something don’t work. My 
stomach was hurting so was he 
saying my stomach is broken?”

doctor

Image: https://www.pinterest.com/pin/201325045814865855/

https://www.pinterest.com/pin/201325045814865855/


Value trust.
It is a currency that matters



Medicaid cancer audit
• Cancer is 2nd leading cause 

of death in the District*
• Prostate, breast, lung, colon

• Only 47% treated in FY’17 
and ‘18**

• 20% have metastasis at 
diagnosis

*District of Columbia Community Health Needs Assessment, DC Department of Health, 2014 
**Health Equity Report for the District of Columbia 2018, DC Department of Health



Show up and engage where people are



Cancer Messages and 
Misconceptions 

• Uniformly fatal, i.e. a death sentence

• Contagious

• Stigmatizing
• Hushed tones

• Treatment is experimental
• Clinical trials are scary!

• Screening saves lives

• Importance of family history



Embrace social media 





There’s a captive audience on 
social media





Putting it to use
• Train organization top to bottom in health literacy

What language are we using? Taking for 
granted? (Includes physicians)

Demystify cancer treatment and research

• Assess barriers to social media use in your 
organization
Real vs. perceived vs. uncharted territory
Benefits outweigh risks for delivering health 

information

• Understand the patient/consumer/customer
How do you gauge trust? Does your 

organization value trust? 
 Find ways to get proximal, view the problem, 

ask about the solution



Thank you

• info@grapevinehealth.co
• https://grapevinehealth.co

Lake Kariba, Zimbabwe
Photo credit: Lisa K. Fitzpatrick

mailto:info@grapevinehealth.co
https://grapevinehealth.co/

	  ���What Community Engagement Taught Me About �Health Communication �
	Overview
	When health communication goes wrong
	Slide Number 4
	Digital health research study+
	Grapevine Health
	Suggestions from the field
	Speak so you can be heard
	Health communication feedback
		Value trust.�It is a currency that matters
	Medicaid cancer audit
	Show up and engage where people are
	Cancer Messages and Misconceptions 
	Embrace social media 
	Slide Number 15
	There’s a captive audience on �social media
	Slide Number 17
	Putting it to use
	Thank you

