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Why are search engine interactions important?

 Temporal resolution

 Truthfulness

 Richness

 Access

“How to avoid taxes”
Google Trends



Assessment of suicide at the population-level

 Werther Effect

 Differences between 
web behavior and 
official reports

E. Yom-Tov, S.H. Fisher (2017) "The Werther Effect revisited: Measuring the effect of news items on user behavior“
N. Adler, et al. (2018) "Beyond demographics: How search engine data can enhance the understanding of determinants of suicide in India and inform prevention"



Individual-level 
interventions





B. Youngmann, E. Yom-Tov (2018) "Anxiety and Information Seeking: Evidence From Large-Scale Mouse Tracking"



Is this an effective intervention?
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Q. Cheng, E. Yom-Tov (2019) "Do helpline notices help prevent suicide? An analysis of archival data"



Where do we go from here?
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