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Expert- and partner - informed strategies 
to improve helpfulness to users in crisis
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Detecting a crisis

MUM helps us better understand 
and detect the range of language 
people may use to find information 
related to suicide, domestic 
violence, sexual assault, and 
substance abuse. 
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Crisis resources
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Videos of hope and recovery
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Self-assessments

We show clinically -validated 
self -assessments when use rs in 
the  U.S. search for information 
re lated to mental health conditions.

We  have  collaborated with key 
health organizations (such as NAMI 
and National Suicide Prevention 
Lifeline ) to  give  actionable  
re sources to  our use rs, when they 
are  searching for information.  
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Health content shelf Information panel providing health 
source context

Raising credible 
information

YouTube asked the National 
Academy of Medicine to  de fine  
“authoritative  health content 
sources” and YouTube  implemented 
these  principle s in our product. The  
UK approach was reviewed by the  
Academy of Medical Royal 
Colleges . As we  expand outside  of 
the  United State s, we’re  re fe rencing 
the  work done  by the  World Health 
Organization (WHO) , to  inform 
global use  of these  principle s.



Proprietary + Confidential

Building empathy 
and reducing stigma

We partnered with NAMI to  
create  a guide  for creators on 
how to speak from pe rsonal 
expe rience , work with expe rts 
and use  inclusive  language  when 
creating mental health content.



Proprietary + Confidential

Healthy coping

Whether through Fitbit, Nest, or 
Google Assistant we are creating 
more ways of supporting users in 
managing stress, practicing 
mindfulness, and getting 
restful sleep through partne r 
content. 
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Policies

Ranking systems
Our ranking algorithms classify harmful sites as low 
quality. These sites are returned lower in the Search 
Results Page.

Search Features policies
Our policies for Search Features disallow content that 
could directly facilitate serious and immediate harm to 
people, including suicide and self -harm.

Hotlines
Surfacing hotline information, such as from The
Samaritans, at the top of the Search Results Page.

Ads policies
Our strict and longstanding ads policies prohibit ads that 
threaten or advocate for physical or mental harm to oneself 
or others.

Content policies
Content on YouTube that is violative such as glorifying eating 
disorders or promoting suicide and self harm is removed.
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Contributing to 
community wellbeing

Google.org fellows helped The 
Trevor Project build the  AI-
powered Crisis Contact Simulator 
to  train voluntee rs practice  
realist ic  conve rsations with youth 
pe rsonas.
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