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Today’s Learning Objectives

• Participants will understand the complex 
contributors to health communication practice and 
considerations

• Participants will be able to assess community need 
through an ecological lens – to then inform 
communications strategy

• Participants will understand effective tactics for 
health advocacy, information sharing, and 
community building within a socially mediated 
context. 



• South Georgia Born 

• Chemist (BS, MS)

• Epidemiologist (MSPH)

• Health/Crisis Communication (PhD) 

• Worked for 14 years in health 
communication at CDC

• Community Activist

• Assistant Professor (CHSOC)

• South Georgia native

• Proud mother 

About Me.



Barry, 2020; Ponder, 2021; WXIA, 2017; WALB, 2019; 
Georgia Historical Society, 2019

“Imagine all the ideas we’re missing out on because people from more marginalized experiences – that 
are uniquely positioned to solve problems because of that experience –

struggle to see themselves in existing [efforts].” - Shine (2020)
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Some communities are in 
a constant state of crisis.









Health Communication: 
Important Frameworks/Considerations



Health communication is the 
science and art of using 
communication to advance the 
health and well-being of people 
and populations. (SHC, 2017)

Health communication is a 
multidisciplinary field of study 
and practice that applies 
communication evidence, 
strategy, theory, and creativity to 
promote behaviors, policies, and 
practices that advance the health 
and well-being of people and 
populations. (SHC, 2017)

Early focus was on patient-provider communication

Historical linkages between the field of health communication 
and the provision of health care

SHC, 2017
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Health literacy is the degree to which individuals 
have the capacity to obtain, process, and understand 
basic health information needed to make 
appropriate health decisions. 

Low health literacy is more prevalent among:
Older adults. 
Minoritized populations. 
Those who have low socioeconomic status.

HRSA, 2022
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“…the benefits of health information 
seeking include enhanced patient 
involvement in and satisfaction with 
medical decision-making, improved 
communication with informal care 
providers, and improvements in quality of 
life. As health care moves toward a 
patient-centered delivery model, seeking 
and accessing health information online 
can help patients become informed 
consumers of health care.”

Rutten et al, 2019





Understand what communication can and cannot do.

NCI, 1989



Communication alone can: 

• Increase the intended audience’s knowledge and awareness 
of a health issue, problem, or solution 

• Influence perceptions, beliefs, and attitudes that may 
change social norms 

• Prompt action 
• Demonstrate or illustrate healthy skills 
• Reinforce knowledge, attitudes, or behavior 
• Show the benefit of behavior change 
• Advocate a position on a health issue or policy 
• Increase demand or support for health services 
• Refute myths and misconceptions 
• Strengthen organizational relationships 

Communication combined with other strategies can:

• Cause sustained change in which an individual 
adopts and maintains a new health behavior or an 
organization adopts and maintains a new policy 
direction 

• Overcome barriers/systemic problems, such as 
insufficient access to care



Communication cannot: 

• Compensate for inadequate health care or access to health care services 
• Produce sustained change in complex health behaviors without the support of a larger program 

for change, including components addressing health care services, technology, and changes in 
regulations and policy 

• Be equally effective in addressing all issues or relaying all messages because the topic or 
suggested behavior change may be complex, because the intended audience may have 
preconceptions about the topic or message sender, or because the topic may be controversial 
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“Disease is always generated, experienced, defined, 
and ameliorated within a social world.”

Jones et. al. (2012). The burden of disease and the changing task of medicine. N 
Engl J Med, 366(25), 2333-2338. 
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During COVID-19, public health has leaned greatly on the health care community 
in its communication efforts. 
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The clinician as social (media) influencer



How do social norms form during public health crises?



Clinicians often use social spaces to share observations with the public



Clinicians often use social spaces to share observations with one another



Health care consumers and patients are social sharing (liberally)



Social spaces are used to remind the public that health care providers are also human



Social spaces are used to remind the public that health care providers are also human



Clinicians can use social sharing and entertainment to promote health education 

Link: https://vm.tiktok.com/ZTdGoqmwb/

https://vm.tiktok.com/ZTdGoqmwb/


o Face the reporter, with your body open to the camera
o Stand still or sit up straight
o Don’t gesture too much—but good for occasional emphasis
o Think about your expression—look pleasant

o Even on radio, it comes through in your voice
o Your clothing should not be striped or have a busy pattern

o This can look strange on camera and be a distraction to viewers
o Avoid solid black or white
o No large metallic jewelry—it will reflect the lights
o No jangly jewelry, such as bracelets—the mics may pick it up
o In a studio under lights, everyone should wear makeup

Body Language and Appearance – Best Practices



Topf and Williams, 2020





A note about patient privacy and the ethics of social sharing 
(from a health communication perspective)



THANK YOU FOR YOUR TIME TODAY!

Twitter: @monicalponder
Email: monica.ponder@howard.edu
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