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Healthcare Providers & Payers Lag in Digital Business
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Digital Revenue
(Average percentage of digitalized business)

What percentage of your organization's total revenue would you attribute as digital sales revenue today?/How much of your organization's total turnover/budget can be attributed to fully digital services (or 
products) delivered to your external constituents (e.g., citizens, students, patients, other agencies)?
What percentage of your organization's processes (core and support) have been optimized (made more efficient) through digital means? Top (n = 91), Typical (n =1,180), Trail ing (n = 60).
Base: All company types and have a digital initiative. Size of bubble represents size of sample.
Manufacturing (n = 560), natural resources (n = 128), media (n = 48), services (n = 290), government (n = 386), education (n = 255), retail (n = 161), wholesale trade (n = 47), financial services (n = 323), 
insurance (n = 138),  health payers (n = 47), healthcare providers (n = 111), transportation (n = 106), uti l i ties (n = 89), telecom (n = 51), Top (n = 182), Typical (n = 2433) Trailing (n = 134)
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CancerX Approach

Pre-competitive 
Evidence Generation

A rolling series of multi-
stakeholder initiatives will 

develop evidence, best 
practices, toolkits and value 

models to drive the success of 
the mission.

Accelerator

This program will provide 
mentorship, education, and 

exposure to funding and clinical 
partnership opportunities to a 

start-up cohort aligned with the 
mission. 

Demonstration Projects

These implementation projects will pilot novel, mission 
aligned approaches to demonstrate their value and 

sustainability for scale to drive broad adoption.

Equity and 
Financial Toxicity 

Project



Project Partners
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Members also include the National Cancer Institute

THE WHO



Overview of The Core Competencies

Digitally 
Enabled Access 

01
Tech Assisted 
Financial 
Navigation

02

✓ Digitize Financial 
Risk Screening 

✓ Leverage 
Technology for 
Patient 
Engagement On 
Cost of Care 

✓ Automate 
Connections To 
Financial Support 
Services

Clinical and 
Operational 
Integration
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✓ Adapt Existing 
Health System 
Technology 
Infrastructure

✓ Empower Cancer 
Care Providers

✓ Engage Health 
System Staff in 
Team-based Care

Personalized 
Patient 
Experience 

03

✓ Tailor Digital Patient 
& Caregiver 
Education 

✓ Integrate 
Technology & 
Culturally Sensitive 
Care 

✓ Connect Patients to 
Psychosocial 
Support

✓ Expedite Time to 
Diagnosis and 
Treatment

✓ Expand Care 
Footprint

✓ Extend Clinical 
Research 
Opportunities  

✓ Bridge the Digital 
Divide 
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Is Artificial Intelligence the Answer?
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Uses of AI in Healthcare

10Sahni, Carrus; NEJM 2022



Challenges to AI 
Adoption
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Sahni, Carrus; NEJM 2022
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