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Obesity prevention and control is a shared 
responsibility between many sectors 
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Source: “Tackling obesities: future choices”, Gov.UK, 17 October 2007 
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True partnerships between food companies and 
governments remain elusive 
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“many of the risk factors for NCDs arise from the behaviors of multinational 
companies” 
 
“who really governs the policies that shape our health? […] governments 
mak[e] policies that are heavily influenced by corporate lobbies” 
 

- Margaret Chan, Director General, World Health Organization 
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Food companies can and 
have cut calories supplied to 
the US population 
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Over 6 trillion calories were cut from the US diet 
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Companies have reformulated beverages and foods 
to reduce sugar content 

 
  

  
 

Low-calorie, low-sugar, no-sugar options developed 
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Smaller portion sizes introduced 
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Reduction of high calorie snacks and beverages in 
schools and convenience stores 
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Marketing of unhealthy products to kids reduced 
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More nutrient-dense products introduced into 
portfolios 

BUT government subsidies still are not aligned with nutrition goals!  
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R&D investment aimed at transforming to a 
healthier portfolio has been stepped up 

Unilever research center 

Nestle research center 

PepsiCo Annual Report 2015 
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Adjacent company actions have moved the agenda 
on obesity 

When will US retailers follow? 
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Hot off the press! #JHRewardingLife places healthy 
food into life insurance programs 
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Grand Central Terminal HealthyFood launch 6 April 2016 
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External reinforcement 
helps 
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Healthier products drive higher profits 
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Financial recognition of companies who contribute to 
reducing obesity  
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Source: Bank of America Merrill Lynch Thematic Investing report, March 2016 
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What motivates consumer demand-especially among 
millennials-is shifting to health! 
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For every industry action, 
complementary government 
action could accelerate change 
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NIH research into nutrition science should be stepped up to 
address pre-competitive needs of companies (see also David 
Ludwig: JAMA April 04, 2016) 

R&D investment ranking of industrial sectors among US-based companies, 2011 
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Large scale government campaigns need to advocate for 
reduced salt, increased fruits & vegetables, whole grains 
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Subsidies should encourage agriculture to support 
healthier crop production and better nutrition 

• Change the subsidies that 
make healthy food 
innovation more expensive  

• Some needed areas of focus  
– Less support for grains that 

mainly keep livestock prices 
low 

– More support for fruit and 
vegetable production   
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Concerted positive advocacy for the power of partnerships 
building on current leaders’ actions could accelerate change! 

Public-private partnerships unite public and private faces 
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Thank You 
@swimdaily 
 
dyach@thevitalitygroup.com 
 


	The role of business in multi-sector obesity solutions: Working together for positive change ��Derek Yach, Chief Health Officer, Vitality� �National Academy of Sciences, 12 April 2016
	Obesity prevention and control is a shared responsibility between many sectors
	True partnerships between food companies and governments remain elusive
	Slide Number 4
	Over 6 trillion calories were cut from the US diet
	Companies have reformulated beverages and foods to reduce sugar content
	Smaller portion sizes introduced
	Reduction of high calorie snacks and beverages in schools and convenience stores
	Marketing of unhealthy products to kids reduced
	More nutrient-dense products introduced into portfolios
	R&D investment aimed at transforming to a healthier portfolio has been stepped up
	Adjacent company actions have moved the agenda on obesity
	Hot off the press! #JHRewardingLife places healthy food into life insurance programs
	Slide Number 14
	Healthier products drive higher profits
	Financial recognition of companies who contribute to reducing obesity 
	What motivates consumer demand-especially among millennials-is shifting to health!
	Slide Number 18
	NIH research into nutrition science should be stepped up to address pre-competitive needs of companies (see also David Ludwig: JAMA April 04, 2016)
	Large scale government campaigns need to advocate for reduced salt, increased fruits & vegetables, whole grains
	Subsidies should encourage agriculture to support healthier crop production and better nutrition
	Concerted positive advocacy for the power of partnerships building on current leaders’ actions could accelerate change!
	Slide Number 23

