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First, what is ProPublica? 
• New York-based independent, non-profit 
newsroom that produces investigative journalism 
in the public interest 

• Our reporting uncovers abuses of power and 
betrayals of the public trust 

• Opened in 2008; staff of about 40 journalists 
• Published more than 80 deep-dive stories in 2012 
with more than 25 different media partners 
 



Tackling hidden areas of medicine 
• What drug companies pay health professionals, why they 

do it and what they get in return 
• What doctors prescribe and how they compare to their 

peers 

We wanted to take the discussion beyond the 
statistics in medical journals to individual 
doctors and their motivations. 



Dollars for Docs 

http://projects.propublica.org/docdollars 



How companies report the info 



No two companies are alike 



The companies in our database 
 



Data in service of stories 



Finding leads through data mining 



Not enforcing policies 



A case study: Heart Rhythm Society 



What we found 
 Santa Monica pain physician Gerald 
Sacks has earned at least $730,000 giving 
promotional talks and consulting for four 
companies since 2009, according to Dollars for 
Docs. 
 Sacks, an anesthesiologist, isn't a leader 
in prominent pain medicine societies, and 
several top pain physicians told us they hadn't 
heard of him. He doesn't work in an academic 
medical center such as UCLA or USC. He 
hasn't published much research. We tried to talk 
to him about what he was paid for, but he didn't 
return numerous messages. 

 



What we found 
 Dr. Jon W. Draud, the medical director of 
psychiatric and addiction medicine at two 
Tennessee hospitals, pursues some eclectic 
passions. He’s bred sleek Basenji hunting dogs 
for show. And last summer, the Tennessee State 
Museum featured “African Art: The Collection of 
Jon Draud.” 
 But the Nashville psychiatrist is also 
notable for a professional pursuit: During the last 
four years, the 47-year-old Draud has earned 
more than $1 million for delivering promotional 
talks and consulting for seven drug companies. 



Searching for a doctor 



Payment detail page 



Payment detail page 



Personalized checklist for patients 



More of the checklist 



Creating a national conversation 
 



Keep the conversation going 
• Charles Ornstein, 917-512-0222 
charles.ornstein@propublica.org 
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