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Neuroscience + consumer 
technology 

 



Thync technology mission: Impact brain health. 



How do you influence your brain? 

Caffeine Alcohol Pharmaceuticals 



The Thync system: a wearable hardware device, 
custom electrodes, and app to deliver Vibes 



Thync: principles of product development 

Safety Efficacy 

Usability 



Safety 



Thync Safety: Tested on Thousands 



Chronic use study outcomes 
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• 100 participants 
• 1800+ sessions conducted 
• 20 min sessions 5 days/wk for 6 weeks 

Thync Calm Vibe 

tDCS 

Sham 



Efficacy:  
Toward a Mechanism of Action 



Individuals consistently report stronger effects  
for Vibes compared to sham controls 
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Calm Vibe Energy Vibe 

Distribution of Energy Vibe Scores 

Distribution of Calm Vibe Scores 

P = 1.3x10-16   
P = 7.4x10-13 



http://biorxiv.org/content/early/2015/02/08/015032.full-text.pdf+html 



Calm Vibes do not affect cognitive performance 
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Calm vibes significantly reduce heart rate variability 
 

Heart rate, 
no effect 

Heart rate variability,  
reduced 



Calm vibes significantly suppress galvanic skin 
responses to stress 



Calm vibes suppress biochemical responses to stress 

alpha-amylase, 
suppressed 

Cortisol, 
no effect 



Usability and Impact 





Thync Alpha Life  
Integration Study 



Quotes from users 
 

“No coffee Day 1. Felt like I was superwoman for 5hrs.” 
 
 
“Best night sleep in a long time, I could not keep my eyes open. Deep sense 
of calm in body and mind.”  
 
 
“Woke feeling like I slept like a 100 years." 
 
 
“I felt like I could run forever" 
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