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High community expectations



Most support, lowest perceived risk
Public Attitudes Towards Stem Cell Science in Australia

Data from Public Attitudes Towards Biotechnology in Australia www.innovation.gov.au
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Percieved Risk - using stem cells to conduct medical research and treat disease
Impact - improve our way of life 
Acceptability - using stem cells to conduct medial research and treat disease



Exploiting the expectation gap: 
stem cell tourism

2008 – Warning signs:

 Claims of ‘cure’ and no risk

 Offered in places with poor/limited regulation

 One product, multiple diseases

 Unqualified providers

 Lack of clarity about ‘treatment’

 High costs



Big business of selling stem cells



‘Inform’

Engagement - think global act local

Address regulatory ambiguity

Set professional standards



A sociological study of stem cell 
tourism

Understanding expectations 



“There’s no-one in Australia that 
can help us” 
Ray & wife with PD travelled to China 

“It’s happening everywhere else 
but here”
Joe, spinal injury, considering 
treatment

“We were hopeful … but we certainly 
weren't under the expectation that yes, 
this is going to work. You know, this is going 
to be the magic bullet”.
Peter took son with CP to USA for treatment

• Frustrated at lack of options 
and a race against time with 
Australia lagging behind

• Large financial & emotional 
cost

• Support from health 
professionals at home 
lacking

• ‘Realistic’ hopes

To travel or not to travel



High cost of failure to inform

“It came down to the worst that 
could happen was nothing 
really…we could spend our money 
and have gotten no result…”
Lisa - took child with CP to Germany
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Perception of choice
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