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Ocean, Land and Air Transportation
(FCL and LCL)

Transportation Management

Supply Chain and Distribution Services
(Door to Door)

Freight Forwarding and Warehousing

Cargo Risk and Customs Compliance

Fuel Supply (Petroleum)
Fuel Infrastructure (Terminals)

Energy Solutions (Supply Logistics)
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Marine Management: Vessel Technical
Management, Crewing Services and Diving
Operations

Marine Assets: Ship Assist and Tanker Escort,
U.S. Domestic Petroleum Distribution, Offshore
Towing and Heavy-Lift Barges

Engineering Services: Naval Architecture and
Construction Management

New Energy: Offshore Wind and LNG
Distribution and Bunkering

Maritime Solutions: Ship Management,
Engineering and Architecture

Supply Chain Solutions: Managed
Transportation and Advanved Analytics

Expeditionary Logistics Solutions

Energy Solutions

Technology Solutions
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Elevating Our People

WE ARE OPERATING IN A DYNAMIC ENVIRONMENT, WHICH
REQUIRES US TO BE ADAPTIVE AND RESPONSIVE TO THE
INTERNAL AND EXTERNAL FACTORS THAT IMPACT OUR
PEOPLE, COMPANY AND INDUSTRY.

+ CHANGING BUSINESS PORTFOLIO

* DIGITAL REVOLUTION

+ SUSTAINABILITY

+ PANDEMIC — ADAPTING TO ‘NEXT’ NORMAL

 GENDER & RACIAL INEQUITY

* POLITICAL DIVISIVENESS

+ EMPLOYEE MUSTS - DE&I, PURPOSE, EMPLOYEE
EXPERIENCE ARE EXPECTED
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People Strategy - Driven by themes, centered on values

Capitalizing on
organizational
capability

Integrity
Sustainability
Drive

Creating

an excellent
employee
experience

Cultivating
our culture

Our people strategy hinges on three themes:
1. Cultivating our unique Crowley culture

2. Capitalizing on our organizational capability through
unparalleled talent, tools, and technologies

3. Creating an employee experience that empowers our
people for success, and excites them for what’s next

These themes are not linear—they are dynamic, and are
strengthened when approached collectively.

Our Crowley values give these themes a center
of gravity and a path forward.

Our values are designed to collectively drive us toward our
goals, while flexing to the needs of each theme:

* Integrity guides the culture we wish to build

« Sustainability gives us direction in building a superior
experience

» Drive pushes us to expand on our tools and talents at every
turn

€ crROwLEY



Leadership. Accountability. Transparency.

Employees By Gender US Employees By Person Of Color
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Visible leadership
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US Employees By Ethnicity

Bold ambitions

Communication on current state and -
progress o

DE| embedded into Performance &  Crowley Inclusion index
Reward structures

TOTAL RESPONDENTS CURRENT MEAN MEAN PERCENTILE RANK

2217 61
4 ? 32 Database: Gallup Overall

Change: 017
Questions Total N Currant Maan Change F

Atwork, | am treated with respect. 2958 452 +0.19 I . —— 66 64
My workplaca is committed to building the 158 25 4018 4:34 540

Stenging of sach smplopes. 2243 4.03 +0.10 = 40 54
I | Taise A CONCAM AbOUT Bics and ntegnty. | am x 1253 39 433 0:80

confusent my employer wolld 0 what ks rght. 2236 4.41 A+0.22 L} o] 63 60
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Attraction
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Marketing campaigns

Education, Association, &
Union partnerships

Leveraging Employee
Resource Groups (ERGs)

|dentifying bias in hiring
processes and practices
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