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He a lth  Equity a t  the  
Sca le  of the  Inte rne t
Working  with fa c t- che cking  orga niza t ions  & te chnology 
compa nie s  to  a dd re s s  he a lth mis informa tion.  



As health communicators, we can play a role in reducing the 
s tigma tiza tion re la te d  to he a lth informa tion- s e e king. 

We  a ll c a rry one  myth or anothe r

Nat “don’t touch 
your nose”

Gyenes 



Acce s s  to  he a lth  
through a cce s s  to  
informa tion: 
the  cha lle nge s   



The world now has more internet users than people with
access to essential health services such as primary care,
dental care, or surgery.

Source: The COVID Tracking Project

At the same time, health misinformation is becoming an 
increasingly complex problem to address, with 
consequences that disproportionately affect populations in 
low socioeconomic environments, queer communities and 
communities of color.

https://covidtracking.com/about


Inc re a s ing ly, the  🌐🌐 inte rne t  
a c ts  a s  a  me d ia tor of 
a c c e s s  to  he a lth

through  
a c c e s s  to  
ℹ informa tion.



Challenges in accessing quality health 
information are exacerbated by: 

1. Informa tion a va ila b ility a t  the  community le ve l: Ga ps  
in conte nt  a va ila b le  for top ic s  tha t  a re  d ire c t ly re le va nt  
to  communit ie s  e xpe rie nc ing  mis informa tion loca lly 

2 . Unme t la ngua ge  ne e ds : Limite d  conte nt  a va ila b ility 
in  a  va rie ty of la ngua ge s  a nd  lite ra cy le ve ls  

3 . Midinformation: mis unde rs tand ings , 
mis inte rp re ta t ions  a nd  mis re pre s e nta t ion ba s e d  on 
s ca nt  or e me rg ing  s c ie nt ific  e vide nce , ofte n whe n 
e xpe rt  cons e ns us  cha nge s  ove r t ime  (d is t inc t  from 
mis - a nd  d is informa tion)

4 . Community s p re a d : The  s p re a d  of fa ls e  he a lth 
informa tion through d ig ita l s oc ia l me d ia  ne tworks



How te chnology 
s take holde rs  a re  
working  to  add re s s  
the s e  cha lle nge s  for 
communit ie s , a t  s ca le



Fac t- c he c ke rs  a re  community 
informa tion le ad e rs . 



Fact- Che cking
Organiza tions

Online
Communitie s  

Pub lic  He a lth 
Communica tors

He a lth 
Re s e a rche rs

Source : Me e d an Dig ita l He a lth Lab ’s  COVID-19  Expe rt Da tab as e , ava ilab le  a t www.le a rnab outcovid 19 .org



Wha ts App

WhatsApp has been working with other technology 
companie s  and  nonprofits  to  s upport fac t- che cke rs

Whats App e nab le s  the  c re a tion of bots  (s imila r to  
the  bot tha t the  WHO cre a te d  to  re s pond  to  COVID-
19  que s tions ) for fac t- che cke rs  to  d ire c tly re s pond  
to  que s tions  s ha re d  by the ir communitie s  

Me e dan’s  p la tform, Che ck, is  us e d  by 8  fac t-
che cking  te ams  in Ind ia , South Africa  and  Brazil to  
run tip line s  and  bots . We  pub lis he d  a  cas e  s tudy on 
the  proce s s  with 5 ,70 0  fac t- che cks  he re : 
https ://me e dan.com/che ck

Solut ion: Unde rs ta nd ing  d is c re pa nc ie s  be twe e n 
the  he a lth que s t ions  tha t  communit ie s  ha ve  a nd  
the  re s ource s  curre nt ly a va ila b le  to  the m

Cha lle nge  1: Informa tion a va ila b ility a t  the  c ommunity le ve l

https://meedan.com/check


Localizing digital tools and content in 
unde rre pre s e nte d  language  is  a  core  va lue  of the  
d ig ita l rights  and  acce s s  to  te chnology 
communitie s . 

Such organiza tions  can s upport d ig ita l he a lth 
lite racy inte rve ntions  in the  s ame  way tha t the y 
curre ntly s upport both the  loca liza tion and the 
adoption of new technologies.

The goal: priorit izing content that community fact-
checking organizations are responding to for their 
communities, ensuring that health misinformation 
responses are communicated in ways that are 
relevant, appropriate, and accessible by populations 
around the world  

Source: Localization Lab

Dig ita l Loca liza t ion Te a ms
Cha lle nge  2 : Unme t la ngua ge  ne e d s

Translation vs. Localization:

Translation: the  proce s s  of d ire c tly conve rting  
te xt from one  language  into anothe r, the  re s ult is  
e quiva le nt me aning . 

Localization: a  proce s s  tha t addre s s e s  linguis tic  
d iffe re nce s , cultura l and  non- te xtua l compone nts  
whe n adapting  a  p ie ce  of conte nt. This  a ls o 
inc lude s  conduc ting  us e r re s e a rch for s e le c ting  
te rminology which is  conte xtua lize d  for a  wide r 
aud ie nce  of us e rs , e s pe c ia lly in language  groups  
whe re  the  te chnica l te rminology doe s n’t ye t e xis t.

Solut ion: Work with loca liza t ion te a ms  tha t  ha ve  
e xpe rie nce  in a dop tion of d ig ita l tools , with loca liza t ion 
conduc te d  by conte nt  us e rs , in  a dd it ion to e xpe rts

https://www.localizationlab.org/


Google  

Google highlights fact- che cks  in Se arch and  Ne ws  as  
a  way to  he lp  pe ople  make  more  informe d  judgme nts  
about the  conte nt the y e ncounte r online . Fac t che cks  
from authorita tive  s ource s  are highlighted on Google 
Search and are labeled in Google News.

In collaboration with the Duke Reporters’ Lab and the 
International Fact-Checking Network, have 
developed ClaimReview, an annotation schema for 
fact-checkers to contribute to structured data fields 
for fact checks, and MediaReview for false videos 
and images, that can be labelled summarized as a 
Google search result.

Challenge 3: Midinformation

Solut ion: Make sure the informat ion that emerges 
f irst  when users search is the informat ion you want 
them to see at a given point  in t ime, based on 
exist ing knowledge. 

https://developers.google.com/search/docs/data-types/factcheck#example
https://support.google.com/news/publisher-center/answer/4582731#fact-checking


Fa ce book

Facebook collaborates with Third Party Fact- Che cking  organiza tions . 
Whe n fac t- che cking  organiza tions  de te rmine  tha t conte nt is  fa ls e , 
Face book can imple me nt ‘conte nt mode ra tion’ polic ie s  s uch as  us ing  
the ir conte nt a lgorithms  to  ‘hide ’ or re duce  the  ab ility to  vie w a  
pa rticula r p ie ce  of information, s ignificantly re duc ing  its  d is tribution

The  company is  a ls o imple me nting  a  ‘flagging’ proce dure  for he a lth 
mis information,  add re s s ing  whe the r “a  pos t about he a lth 
e xagge ra te s  or mis le ads ,” and  whe the r “a  pos t p romote s  a  produc t or 
s e rvice  bas e d  on a  he a lth- re la te d  c la im”

Face book has  a ls o anti- mis information me s s age s  for us e rs  tha t have  
inte rac te d  with known COVID- 19  he a lth mis information on the  
p la tform. 

Cha lle nge  4 : Community s p re a d

Solut ion: Colla bora te  with s ta ke holde rs  tha t  inform wha t  
conte nt  ge ts  a lgorithmica lly e mpha s ize d  or de -
e mpha s ize d  in online  communit ie s . 



How d o we  achie ve  he a lth  
e quity a t  the  s ca le  of the  
inte rne t?



Challenges:  

1. Information availability at the community level:
Gaps  in  conte nt ava ilab le  for top ic s  tha t  a re  
d ire c tly re le vant to  communitie s  e xpe rie nc ing  
mis informa tion loca lly 

2. Unmet language needs: Limite d  conte nt 
ava ilab ility in  a  va rie ty of language s  and  lite racy 
le ve ls  

3. Midinformation: mis und e rs tand ings , 
mis inte rp re ta t ions  and  mis re p re s e nta tion b as e d  
on s cant or e me rg ing  s c ie ntific  e vid e nce , ofte n 
whe n e xpe rt  cons e ns us  change s  ove r t ime  
(d is t inc t  from mis - and  d is informa tion)

4. Community spread: The  s p re ad  of fa ls e  he a lth  
informa tion through d ig ita l s oc ia l me d ia  
ne tworks

Und e rs tand ing  d iffe re nce s  in  the  he a lth  
que s tions  tha t  communitie s  have  and  the  
re s ource s  curre ntly ava ilab le  to  the m

Effe c tive  loca liza tion of conte nt the  community 
ne e d s  or re que s ts , cond uc te d  b y conte nt us e rs  
in  ad d it ion to  e xpe rts

Make  s ure  tha t  the  informa tion tha t  e me rge s  
firs t  whe n us e rs  s e a rch is  the  informa tion you 
want the m to  s e e  for a  g ive n point  in  t ime , while  
guid ing  us e rs  through the  s c ie ntific  p roce s s  
whe n e xpe rt  cons e ns us  has n 't  b e e n achie ve d

Work with  s take hold e rs  tha t  a re  involve d  in  the  
e mphas is  and  d e - e mphas is  of conte nt on s oc ia l 
me d ia  to  e ns ure  he a lth  lite racy and  qua lity 
informa tion is  p riorit ize d

Solutions:  



Ad d it iona l opportunit ie s : 
Inte g ra t ing  e xis t ing  tools  and  te chnolog ie s  into he a lth  lite racy p rograms

Enc oura g ing  c ommunic a tions  tha t  emphasize the benefits of changing 
consensus: that the health community is more confident in the 
recommendations we provide, what Gus Andrews has called “doing science in 
public”. 

Work with sources trusted by communities that have expressed an interest in 
collaborating more closely with public health authorit ies, such as local news 
outlets or fact-checking organizations

Design information interventions where users are already searching for content, 
since it may be the only place where they get health information from (such as 
Facebook Messenger or WhatsApp helplines) 

Apply the infrastructure that technology companies have developed to address 
misinformation. Use Google’s ClaimReview schema, and work with IFCN-
signatory fact-checking organizations to ensure that content promoting health 
equity is emphasized in search results



Participatory response efforts that emphasize the value of community 
informa tion le ade rs , le ve rage  e xis ting  he a lth informa tion ne tworks , 
and  apply tools  and  te chnologie s  tha t ta rge t aud ie nce s  a lre ady us e , 
can e ffe c tive ly promote  acce s s  to qua lity conte nt, improve  he a lth 
lite racy and  addre s s  the  impac ts  of he a lth mis informa tion.

I am grateful to be tackling these complex challenges together.

Please reach out with any thoughts, ideas for collaboration, or 
questions! Thank you. 

Information equity is a 
public health issue.

learnaboutCOVID19.org

health@meedan.com  

Nat Gyenes, MPH
Lead, Meedan Digital Health Lab
nat@meedan.com
@GyenesNat
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