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Farmers Market Promotion Program (FMPP)

ams.usda.gov/services/grants/fmpp

• Increase access to locally 
and regionally produced 
agricultural products

• Develop direct producer-to-
consumer market 
opportunities by providing 
outreach, training, and 
technical assistance to 
domestic farmers markets, 
roadside stands, community-
supported agriculture 
programs, and agritourism
activities
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Local Food Promotion Program (LFPP)

ams.usda.gov/services/grants/lfpp

• Offers grant funds with a 
25% match to support the 
development and expansion 
of local and regional food 
business enterprises to 
increase domestic 
consumption of, and access 
to, locally and regionally 
produced agricultural 
products
– LFPP Planning Grants
– LFPP Implementation 

Grants
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Value Added Producer Grants

• Helps agricultural producers enter 
into value-added activities related to 
processing and/or marketing of bio-
based, value-added products

• Grant and matching funds can be 
used for planning activities or for 
working capital expenses related to 
producing and marketing a value-
added agricultural product

• Examples of working capital 
expenses include:
– Processing costs
– Marketing and advertising 

expenses
– Some inventory and salary 

expenses

rd.usda.gov/programs-services/value-added-producer-grants/
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Local Agriculture Markets Program
Regional Food Systems Partnership Agreement Grants

LAMP

FMPP
LFPP
VAPG

RFSP
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Local Foods, Local Places
Helps communities create walkable, healthy, economically vibrant 
neighborhoods through the development of local food systems

Local Food 
Systems

• Farmers 
Markets

• Food Hubs
• Community 

Gardens
• Incubator 

Kitchens
• CSA’s 
• Co-Ops

Placemaking and 
Smart Growth

• Downtown 
revitalization

• Walk, bike, 
transit and 
shorter car trips 

• Compact, 
mixed use 
patterns

• Rural/working 
land 
preservation

Economic 
Development 

• Downtown 
revitalization 

• Increase 
agricultural 
based 
economic 
impact

• Business 
incubation

Public Health 

• Access to 
healthy foods

• Active lifestyles 
• Access to 

healthcare
• Addressing 

poverty issues
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Local Foods, Local Places
How it works:
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Local and Regional Food Working Group

www.ams.usda.gov/localfood

– Agricultural Marketing Service
– Food and Nutrition Service
– Rural Development
– Risk Management Agency
– Farm Service Agency
– Natural Resource Conservation 

Service
– Forest Service
– National Institute of Food and 

Agriculture

Interagency 
Grants 
Working 
Group

http://www.ams.usda.gov/localfood
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Understanding Local/Regional Markets

Evaluating markets and 
expected returns

https://www.ams.usda.gov/services/local-regional

https://www.ams.usda.gov/publications?field_term_program_tid=220
https://www.ams.usda.gov/services/local-regional
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Harvesting Opportunity: 
The Power of Regional 
Food System Investments 
to Transform Communities

A joint project of Federal Reserve Board, Federal 
Reserve Bank of St. Louis, USDA Agricultural 
Marketing Service and USDA Rural Development

32 contributing authors
More than 30 case studies

Available from www.stlouisfed.org/harvestingopportunity

http://www.stlouisfed.org/harvestingopportunity
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The Promise of
Urban Agriculture
Anu Rangarajan- Cornell Small Farm Program
Samantha Schaffstall, AMS Local Food Research and Development Division
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What can this small sample size tell us?
Crunching Numbers: Business Strategy (2015)

Critical Question: Production farms do not 
have the same business strategies; how 
does that effect revenue generation?

Findings:
1. Program-focused farms (non-profits 

and hybrids) have lower food sales
2. Diversified business strategies (many 

revenue streams) 
3. Production-focused farms spend little 

time creating alternative income 
streams of finding grants or gifts

But what does that mean in terms of total 
sales? Of total income?
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Getting to common denominators:
• Analyzed agricultural product sales, total 

income, and profit to the tenth-acre: scale 
appropriate

• Per-month average important: different 
number of sales months depending on 
geography and season extension

Findings:
• Program-focused farms can have high 

sales and other income, but low profit 
because of programming needs

• Production-focused farms have higher 
highs than diversified farms, but also lower 
lows: greater range of outcomes

• Production-focused farms look the most 
profitable, but remember farmer pay!

Ag Sales, Income, and Profit (per 0.1 acre per month)
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2015 Local Food Marketing 
Practices Survey

December 20, 2016



Local Food Marketing Practices Survey 
Marketing Channels

,
Direct to Consumers Direct to Retailers

Direct to Institutions Intermediates who Locally Brand 
Products

Direct Marketing Channels
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Refrigerated Truck Data – AMS Market News
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THANK YOU!

Tricia Kovacs
Local and Regional Food Systems 

Policy Advisor
Tricia.Kovacs@ams.usda.gov

202-572-5440

mailto:Tricia.Kovacs@ams.usda.gov
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