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FTC Mandates the Disclosure of Sponsored Content in Media
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Disclosures Often Disappear when Content Migrates 
from News Websites to Social Media (Amazeen & Vargo, 2021)
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We Must Research the Effects of and Remedies for Content 
Confusion

• Field research indicates consumers are more likely to resist 
sponsored content when it is disclosed on social media 
(Amazeen & Vargo, 2021).

• We are identifying and cataloging a “native advertising 
observatory” 
• BU has collected thousands of climate-related native ad campaigns.
• Difficult due to lack of required standardization in disclosure labeling.
• Requires customized programming for each news site.
• Amazeen and Vargo (2021) used hyperlinks from social media metadata to identify 

sponsored content. But not all news outlets identify sponsored content in their 
URLs.

• Next step: develop a machine-learning approach to detect 
disclosure labels on social media.
• Best approach to scrape posts from content studios?
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What Is Best Approach to Implement/Enforce These Content 
Confusion Remedies?

Content Production:
• Require standardization of disclosures.
• Require watermarking.
• Require searchable ad library.
Content Distribution:
• Monitor conduct.
• Monitor/enforce policy compliance.
Content Consumption:
• Media literacy education/training.
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