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Overview

• Grapevine Health

• COVID-19 in 
Washington, DC

• Why the disparity?

• Response and 
Insights

• Recommendations



We focus on…

• Earning community trust

• Bridging health communication 
• Community and health systems

• Patients and doctors

• Insurers and beneficiaries

• Exploring digital health solutions

• Creating culturally-appropriate health communications
• Medicaid

• Underserved communities
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Response and Insights



Deaths in Washington, DC

483 deaths*
• 75% black

• 34% nursing 

homes

⮚ 10% 50-59

⮚ 24% 60-69

⮚ 25% 70-79

⮚ 37% 80-89



What’s driving the death disparities?

• Age

• Chronic health conditions

• Distrust in public health 
guidance
• Messaging needed for youth 

and young adults

• Low health literacy
• Including misinformation





Congress Heights Senior Wellness 
Center



Podcast



Digital health survey



Digital Health Survey- Select results

• 68% had a televisit via phone or video

• 42% undecided about continuing post pandemic
• Only 1 person did not like televisit

• Difficulty using computer
• Age >70

• What did you like about televisit?
• Quick
• Convenient

• When the pandemic is over, would you like to have video visits?
• Only 1 said definitely
• 64%, sometimes



COVID-19 
misinformation

• Drinking hot water prevents 
infection

• Transmission linked to 5G 
cell phone towers

• Black people are immune

• Early rumor that gained 
traction

• Virus isn’t real



What about health literacy?

• COVID-19 and coronavirus 
questions/comments

• “How do I know if I have COVID?”
• What are the symptoms?

• “Is there a cure?”

• “I didn’t think [we] could get it?”

• “It sounds the same as the flu.”

• Vaccine indecision/hesitancy



Recommendations for Improving 
COVID-19 health literacy



Design communication for the 
audience



Use visuals

• Understand where and 
how people choose to 
learn about health

• Remember a picture is 
worth a thousand words

• Explore ways to help 
people understand “how” 
and “why”



Remember technology can be a 
resource

• Cell phone ownership is 
96%*
• Tablet ownership also high

• Digital divide is present
• Desktops

• Laptops

• Seniors are online too!

*Pew Research: https://www.pewresearch.org/internet/fact-sheet/mobile/. 2019 

https://www.pewresearch.org/internet/fact-sheet/mobile/


Provide support to 
practice prevention

• “We don’t forget about the poor. We 
fail to plan for the poor.”           

Dionne Bussey-Reeder, CEO                                                                                  

Far Southeast Family and Strengthening Collaborative

• “It’s impossible to practice social 
distancing if you share a home with 
one bathroom.”

• “The guidance is to stay home, wash 
your hands and isolate. This makes 
the homeless feel it’s impossible to 
stay safe from the virus.                        

Christy Respress, CEO                                                                                  

Pathways to Housing DC





Thank you

• info@grapevinehealth.co

• https://grapevinehealth.co

mailto:info@grapevinehealth.co
https://grapevinehealth.co/



