
NASEM FOOD FORUM WORKSHOP 

Jen Covich Bordenick
 Health Communicator

Chief Strategy Officer, Unbiased Science

BUILDING TRUST THROUGH EFFECTIVE COMMUNICATION



ABOUT 
UNBIASED 
SCIENCE

Unbiased Science fills a critical gap in the media 
ecosystem for nonpartisan, trustworthy health 
and science information. 

Our multi-disciplinary team of scientists and 
clinicians uses creative, data-driven storytelling to 
combat misinformation on divisive health topics like 
vaccines, foods, and fluoride. 

We meet people where they are—reaching 10 million 
monthly through social media, infographics, long-
form content, major media op-eds, and our podcast, 
always leading with empathy to ensure evidence-
based content reaches those who need it most.
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1. The Trust Gap: Who People Trust 

2.The Unbiased Approach

3.Right-Sizing Concern in a Fearless World

4.Empathize, Validate,  Share Evidence & Engagement 

D E C E M B E R  2 0 2 5

In the next 7 minutes, I’ll 
cover...







“State of Consumer Health.” Healthline, 8 Oct. 2024, 
https://www.healthline.com/health/consumer-health-survey.

DOUBLE-EDGED 

SWORD
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LISTEN UNDERSTAND CONNECT COMMUNICATE EVALUATE ADAPT

The Listen-First Approach

Building Trust Through Understanding

Monitor Conversations
Where are discussions 
happening?
• Social media comments
• DMs and questions
• Community forums
• News comment sections

Real example:
When the food dye controversy 
emerged, we spent 48 hours just 
monitoring conversations before 
responding.

Identify Root Concerns
Common Patterns:
• Fear for children's safety
• Distrust of "big food"
• Confusion about regulations
• Cost concerns
• Environmental worries

Real example:
Parents weren't just asking about 
food dyes - they were expressing 
deeper fears about long-term 
effects on their children's health.

LISTEN UNDERSTAND CONNECT

Build Bridges
Effective Approaches:
• Acknowledge concerns
• Share personal 

experiences
• Use relatable analogies
• Stay humble and human

Real example:
"As a parent and scientist, I 
understand the worry. Let's look at 
what the research actually tells us..."



Within 48 hours: 2M+ shares, causing panic among 
parents

In January 2024, a viral post claimed food dyes in Froot 
Loops were 'banned in other countries' and 'linked to cancer

case study: 
Froot Loops and The Food Babe Effect

(In the distance...sirens.)

how do we “right-size” concern?
on one hand: the fear factor



Dismissing concerns widens the gap. 

Identify the information gaps. Listen to the questions. Build the bridge to science.
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Public health & science need better PR.

If people only wanted to learn science, they could read a textbook.
Social media has changed the game.

We need to lean in to creative communication strategies.
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Brandolini’s Law: 
The amount of energy needed to refute misinformation 

is an order of magnitude bigger than that needed to 
produce it
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Emotional triggers (especially fear)

Anatomy of Viral social media content
Elements that make content go 

viral:

Simple, absolute statements

Appeal to parental instincts

"Secret truth" narrative

Appeal to nature 

Appeal to desire for control



THE RISK PERCEPTION 
GAP

The PUBLIC IS OFTEN MORE AFRAID OF CERTAIN RISKS THEN EVIDENCE 
WARRANTS BUT LESS WORRIED ABOUT THINGS THAT POST MORE RISK
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worry too much

not enough about

Gap is exacerbated by low 
science literacy & 

fear-based messaging

vaccine side effects
individual chemicals

food additives
organic vs. nonorganic 
conventional pesticides

preventive health
overall diet patterns

sleep quality
climate change

limiting alcohol & tobacco



Same Data, Different Messages



PEOPLE APPRECIATE 
CONTEXT AND REAL 

WORLD APPLICATION



people also appreciate a dose of comedy and clever phrasing!
“Nostalgia is not a public health strategy”



DON’T DISCOUNT ANECDOTES
IDENTIFY OTHER FACTORS, BUT ALWAYS VALIDATE EXPERIENCES, IGNORING THEM 

CREATES DISTRUST



Meet Your Audience Where They Are:

The Platforms We Use Dictate Our Impact

TIKTOK

Hook & Intrigue

INSTAGRAM

Educate & Explain

FACEBOOK

Deepen & Discuss



Science without humanity 
is just a textbook. 

When we bring joy to the creation process, our 
audience feels it in every word. The most compelling 
scientific stories aren't just accurate—they're alive.



jbord@unbiasedscience.org
Follow us on social media @unbiasedscipod

Website: unbiasedscience.com

We have a long fight ahead, 
but we are in this together... in science. 
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